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Mpodun Ha ayauTopuata
FRANCHISING.BG e eanHcTBEHaTa meauma B bbarapusa, cneuyannsmpaHa B oTpasaBaHeTo Ha CbbutuaTa U npeacTaBAHETo
Ha yYacTHUUMTE Ha 6barapckua dpaHYansuHr nasap. MeamnaTa e 3aabaXKUTeNEH U3TOYHMK Ha MHPOPMALMA 32 BCUYKN
noTeHumManHn GpaHyai3onoayyaTenn n NpeaocTaBa Han-TapreTMpaHma 4ocTbn 4o Tax. MoceTuTennte B3MMAT peLleHne
3a 3aKynyBaHeTo Ha ¢paHyaii3 Ha 6asaTa Ha Ny6AMKyBaHUTE CbBETM 3a 3aM04YBaHE Ha cCaMocToATeNeH BMU3HecC M Ha
NbAHMA KaTanor Ha ppaHyali3mTe B bbarapus, nogabp:kaH oHnanH. Mpes nocnegHute 3 meceua FRANCHISING.BG nma
49 932 yHMKanHuM noceweHuns n 877 HAUBMAYAHW 3aMUTBAHMA OT Kenaelwm A4a 3akynaT ¢paHyaii3 oT usnarta cTpaHa —
npegnpuMemaydn ¢ onuT U TakMBa, KOMTO 3a NbPBU NbT ce BrycKaT B 6usHeca. FRANCHISING.BG npuBanya NocTossHHO HOBA
ayauTopus, Kato 55% oT nocelLeHMATa Ha caiTa ca OT HOBWM NOTEHLMANHM dpaHYan30noNyYaTenu.
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Mpag MoceweHna
Sofia 23 230
Vama 5031
Plovdiv 4 647
Burgas 2 355
Ruse 1434
Veliko Tarnovo 1210
Blagoevgrad 1125
Turgovishte 1014
Stara Zagora 989
Pleven 949
Sliven IE
Dobrich 681
Silistra 674
Haskovo 556
Vratsa 5438
Gabrovo a1
Vidin 535
Yambol 485
MoceuweHus
49 932

93,41%
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KYNW, NPOOAW, Cb30AN ®PAHYANS

Mpegnpuemaunte, KOUTO  U3bUpat
HOBMA cuM OKM3HEC C nomowTa Ha
FRANCHISING.BG ca xopa oT uana
Bbnrapua, BKAKYUTENHO W OT MoO-
MasiKM HaceneHn mecta. Hal-ronam gan
MmaTt 3anutBaHuATa oT Codua - 46%,
BapHa - 10%, Mnosaus — 9% u byprac —
4.5%. OctaHanute 30.5% ca
pasnpeaeneHn B UANaTa CTpaHa, B
rpagose ¢ Hacenenne nog 200000

Aywu.

FRANCHISING.BG npuBaunya nHtepeca Ha
Xopa C pPas/IMYHM  UHBECTULMNOHHMU
Bb3MOXXHOCTU. AHKeTa npoBeaeHa cpes
2887 nocetutenn Ha FRANCHISING.BG
coumn, ye 10.6% oT Tax 6BUxa MHBECTMpPaNn
B HOBMA cU BusHec Hag 50 000 ns.
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AHKeTa: Konko 6uxre nHeectupanm
B HOBUA cU 6U3Hec?
1. a0 10 000 ne. 1916/2887 - 66.37%

2. no 50 000 ne. 664/2887 - 23.00%

3. Hag 50 000 ns..

. Hag 100 000 ns. 188/2887 - 6.51%

119/2887 - 4.12%

. b .

01.11.2012-31.01.2013

% HOBM noceLyerna

55,32%

55,44%
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PEK/IAMA

Monynapusupaiite Bawua dppaHyain3 upes 6aHepu, peknamHu Nyb6aMKaunmn, UHTEPBIOTA, HOBUHU, BUAEO U CHUMKOB
maTtepuan B meauaTa 3a HoB 6usHec Franchising.bg.

Peknama B Ton ¢ppaHuaii3 oT nbpBa A0 TpeTa No3uumna

e 3a nbpsea nosmuma — 750 nB. Ha meceL, NpU rapaHTUpaHa
MMHMMaHA poTauna 50%
e 3a BTOpa no3numa — 495 ne. Ha mecew, NpPU rapaHTMpaHa
MMWHMMaHA poTauna 33%
e 3a Tpeta no3uuma — 300 AB. HAa meceL, Npu rapaHTMpaHa
MUHUMaNHa poTauua 20%
Peknama B Ton ¢ppaH4ain3 OT 4eTBbPTA A0 AeceTa No3uLUa
e OTyeTBbPTA 40 AeceTa no3muma — 150 n.. Ha mecel, Npu
rapaHTMpaHa MMHMMAaNHA poTauma ot 10%
YeneH 6aHep — 728x90
e 900 nB. Ha mecey, NpU rapaHTUpaHa MUHUManHa potauma 33%
PotauunoHeH 6aHep — 448x250
e 900 nB. Ha MeceLl, NpW rapaHTUpaHa MUHUMaNHA poTauma 25%
CtpaHuyeH 6aHep — 300x100
e 350 nB. Ha meceL, — cTaTUYeH
CtpaHuyeH 6aHep — 300x250
e 350 nB. Ha meceL, — CTaTUYeH

boHycu
JonbaHuTenHO NpUcbCcTBUE
e [pu peknama c YeneH 6aHep — 728x90, PoTtaumoHeH 6aHep — 448x250, CtpaHuyeH 6aHep — 300x100 mnan
CtpaHunyeH 6aHep — 300x250 peksamoaaTennTe noayyasar ciegHuTe 6oHycu:
e [lpu 3annallaHe Ha pekaama 3a 3 meceua — AONbAHUTENHA peKknama 1 mecel,
e [lpu 3annawaHe Ha peknama 3a 6 meceua — AONb/HUTENIHA peKaama 3 meceua
e [lpu 3annawaHe Ha peknama 3a 12 meceua — AONbAHUTENIHA peKnama 8 meceua

Mpwu 3annawaHe Ha peknama 3a 12 meceua
BceKku peknamogarten npes eAHOrOANWHNA NEPUOL Ha PEKIaMHaTa KamMNaHMWA LLLe NoyYu:
e [lybnMKyBaHe Ha AaHHW 33 ANPEKTEH KOHTAKT — TenedoH, mein, cant Ha ¢dpaHyaitsa.
o [ybauKyBaHe Ha ABe UHTepBIOTa (MK CcTaTUK) C ynpasutena Ha dupmaTa ppaHyaiizogarten, c dppaHyaii3
MEHUAKDBPA MW APYT KNHOYOB CAYKUTEN.
o TeKyLwo ny6AnKyBaHe Ha HOBUHM M CbOUTUA OKONO PpaHYali3ogaTens —obwo 10 nybamkaumm npes roguHara.

@®paHyai3nHroT e 6baeleTo Ha Moa HGusHec!
bnarogaps Ha Franchising.bg, ue HanpaBu T03n 6usHec
Mofien nonynapeH cpef WUPOK KpPbIr npeanpuemaym.

OpnuH Monoe
CobcmeeHuk u ocHosamen
Ha Happy Bar & Grill
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3a peknamopgartenu B Ton ppaHuain3

Peknamogatenart nony4vyasa BCMYKKM 3anuTBaHuA otnpaseHn KbM FRANCHISING.BG 3a 3aKynyBaHe Ha Herosms
¢dpaHuaiis.

Mpun peknama B NbpBUTE TPU NO3ULMM Ha Ton ppaHyYaii3, peknamogatenaT noayvyasa NO3ULNMOHMPAHE Ha MbpBa
cTpaHuua B Katanora Ha ¢paHyaiianTe B bbarapmua n npucbCcTBUE B NPOABANKEHME HA 2 ceamuLm B pybpukaTa
®paHyan3 Ha cegmmuaTa. Mpu peknama oT YeTBbPTA 40 AeceTa NO3MUNA PpeKNaMOoLaTeNAT NOy4aBa
NoO3MLMOHMPAHe Ha BTOPA UM TpeTa cTpaHuMua B KaTanora Ha ¢ppaHyansmTe B bbarapus n npucbeTeme B
npoabarKeHne Ha 1 ceamumum B pybpukata OpaHyaii3 Ha cegmuuaTa.

PeknamogatenaT nonyyaBa Bb3MOXKHOCTTa B NPeACTaBAHETO My Aa 6baaT Nyb6aAnMKyBaHN CHUMKMN, FrpadryHK
N306parkeHMA N BULEO MaTeprann 3a GppaHyYaii3a, KOUTO 4a NOBAUAAT Ha PeLLEHNETO Ha KaHaMaaTUTe.

Ycnosusa

MuHuUmManHuUsm cpokK 3a pekaama 3a nosuyuu om 1 0o 3 Ha Ton ¢ppaHyaiiz e 6 meceya u cymama ce npeodnaawia.
MUuHUMG@AHUAM CPOK 3a peKaama 3a no3uyuu om 4 0o 10 Ha Ton ¢paHyaliz e 1 200uHaG U cymama ce npeonnaua.
My6aukayuume ce uszomeam u npedocmasam om pekaamooamena u FRANCHISING.BG uma npaso 0a 2u
pedakmupa.

BcuuKu yeHu ca 6e3 4/C u 0aHbKbM €a Ha4ucaA8a.

~PpaHyan3 cuctemata Ha NHcekTa bbnrapusa e cb3agageHa n peknammpaHa ¢ nomoLlTa Ha
HawwwuTe napTHbopu oT Franchising.bg. 3a aBe roaMHu npuenskoxme 15 ppaH4ansononyyarenu B
roneMnTe rpagoBe 1 ce NpeBbpHaxme B Han-ronsmarta [0/ komnaHus B bbnrapua®
AHMOH AHOOHO8, yripasumen MHcekma bbnzapus,
¢paHyalia npedcmasumernu 8 15 epada

~KpanHunaT pesyntart oT cbBMecTHaTa Hu paboTta ¢ Franchising.bg HagmuHa monTte ovaksaHus!
MNomoLTa UM e 3agbrmKUTErNHa 3a BCEKN, KOWTO UCKa Aa pa3sBmBa hpaHyans 6msHec.”

KanosH NaHes, cobcmeeHuk Ha AutoBOX,

gepuea om 25 asmocepsusa e bvnzapus

,Pabotnm c Franchising.bg oT camoTo Hayano Ha Hawarta gevHocT B bbnrapus. TeXHUAT eknn Hu
MOMOrHa MHOrO 3a YCMneLHNSA CTapT Ha MexayHapoaHuTe 6paHaoBe, KOMTO NpeacTaBnsaBame.”
LeHuya boxuHosa, oriepamugeH MEHUOXbP KbM
macmbp paHyatsa Ha FitCurves u No+Vello
¢ obuwo 22 chpanyaliz obekma e bvnzapus

SUBWAY

3a yeTBbpTa NOpPeAHa roiMHa CMe NapTHbLOP Ha

Franchising Expo 1 3a ToBa Bpeme oTBopuxme 30 pecTopaHTa.
bnarogapsa Ha FRANCHISING.BG, ye HM nomara
Aa nonynspusnpame ¢paHyainza Ha Subway B bbarapus.

Uean Todopos
usnsaHUMeneH oupekmop
Ha SUBWAY bsnzapus
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BPOKEPCTBO
Franchising.bg e 6barapckmaT dpaHyansuHr bpokep. KomnaHmaTa nomara Ha MHOro oT ¢paHyan3ogaTennTe B
Bbarapua ga npueaekaT Han-noaxoAALWMTe NAPTHLOPU 3a CBOA ppaHYan3.

KaTo ckntoumnte forosop 3a 6poKePCTBO, HME Lile HACOYBAME KbM
BaC KaHAMAATU, HAaNPaBWAW 3aMUTBaHe Ypes MeamsTa 3a HOB
6u3Hec www.franchising.bg nnm obbvpHanu ce AUPEKTHO KbM

Hac. 3ae4Ho C TOBa Bue Le noaydyasate U Npoduam Ha
KaHAMAaTUTe 3a BaluuA ¢paHyait3, noarotseHu Ha 6asaTa Ha
NoMNb/IHEHUTE OT TAX BbMPOCHULM.

¢pquaV13op,aTenMTe, KOWUTO U3NOAN3BAaT Ta3u yCcayra nosy4yaBsart
BCUYKUN 3aNNUTBAHUA 3a 3aKyNnyBaHE KAaKTO Ha CBOA, TaKa U Ha

BCWMYKM OCTaHaNM ¢ppaHyaii3n, KOUTO He U3MOA3BAT ycayraTa

6poKepcTBO. 3aNMUTBaHMATA KbM ppaHUalizogaTenu, U3noi3Bam i’lf” :

S
nocpeaHu4yeckute ycnyru Ha Franchising.bg, ce nsnpauwart camo o
Ha TAX M He ca AOCTbMNHU 33 Apyrv dpaHUYansogaTenn.

KaTo nonssaTe HalwmMTe BPOKEPCKM YCAYrK, BUE NOyYaBaTe Bb3MOXKHOCTTA B NpeAcTaBAHETO BU Aa 6baaT
Ny6AMKYBAHN CHUMKM, FpaduUHN N306pakeHns 1 BUAEO MmaTepmnanm 3a ¢ppaHyamsa, KOUTO LLe NOBAMAAT Ha
peLeHMeTo Ha KaHaMaaTmTe.

Mpw ckntouBaHe Ha A0roBop 3a GpaHYaM3MHT MeXAy Bac M KaHAMAAT, NpMBAeYeH 3a Bac oT Franchising.bg, Hue
nosydaBame 30% OT NbpBOHAYa/IHATa Takca Ha ¢ppaHyaiiza, Ho He no-masnko ot 3000 ne. 6e3 A4C.

Ycnosusa

o  MuHUMQAHUAM CPOK 3a BPOKepcKU 002080p e eOHa 200UHA.

e  KOMUCUOHHO 8b3HA2paXcOeHUe ce Obax U C1e0 NoONuUc8aHe Ha 002080p Mexody hpaHyalizodamens u
¢panyaliz napmHbLop, Camo Ko2amo ¢hpaH4alizonoanyyamensam e npusaedeH ypes Franchising.bg.

“ﬁé«« Méﬁ’égi@H METRO

AKo Le ctapTupate co6cTBeH 6usHec
unu we passuBarte GppaHuaii3 Bepura, npenopbysam Bu
Aa 3anoyHete ot Franchising.bg!

Hukonaii bo2oaHos
MeHUOXvp Ha Moam mazasuH -
npozpama Ha METRO c 1500 ¢ppanyati3z ob6ekma



http://www.franchising.bg/

DpAHYAREMHT B BEBNrapUA

DpaHYARZHHT ACOLWSALMK

i fpaHy DHCYNTALMM

2N0#EHUA 28 DpaHYaASHHT

lMzhepeTe ObpHAEA E

KOHTaKT

'ff Ton dpaHyan;

160x80px

i Dwe dpaHyansn

AHKETA

Konko cuzte
MHBECTHRArH B HOB
GH3HeC?

© no10000ne.
¢ no 50 000 ne.
¢ Hag 100 000 ne.

i BiE pesynTaTHTE

Hawano & TnasHo meHw & MogmMeHm

ﬁ Hoeunu Bwarapua
Hckare nu DW2HEC BT BU A8 CTaH
e 10 NLIM No-ronAaM?

KoHiype 3a npeanpuenaqu ¢ Har
pana 20000 ne.

KondepeHupata Hew Business
Ideas - 11.11.11r. o1 114,

ﬁ HoBwMHK cBAT
Haii-0bp30 paspacTeaMaT ce g
paH4ai2 3a MaHWKIop W NegUKIop

DPAHYAAIMHI BT B TYPUMA - U310
#eHweto Be My Dealer 2011

AHEPMKAHCKMAT thpaHYan3uHr B
bbnrapua

7 MpaHYaN MHT HOBMHM

Subuay

Subway - thpaHyaiiz Ne1
B CBeTa

HoeuHW Brnrapua

Wz3nese kHurarta ,$paHyaiznHr busHec”
Ha nazapa & Be4e KHHrata  DpandaisuHr BusHec” ot
CeeTocnae Eunapckd. TOBa & NBPEATE KHWIA 33
BpaHYEAZHHT NPAKTMEATA, KOATO M2NKW2a B Brnrapua. TA
NOKPHES WHROK CREKTER 0T TEMM — 06Wa nHDopmaumMa 2a

HoEMHK BEArapua
Maen za BuzHec Ha konena

EWZHECET HA KONENa BCE OWE HE & BOCTMIHAN CEOA MWK E EE
pona, HeroeoTo BYPHO PAZEMTHE TEMNbPEA NPEACTOM. Bre no-
OWHAMHUHKMAT M 336 bP3aH HMEOT WE HW 0TEEAE 40 HECTAHAA
PTHHTE MAOEH HA AMERHEAHCEMA MOGHNEH BUIHEE W B GBaEW

HoeuHW Brnrapua

o/ JanoBo duHaHcupaHe

DUHAHCHPAHETO Ypes AANDEM YIACcTHA, NPEACTAENAES CEOSD
BpasHO M3pACTEaHE Ha NPEANPUEMAaYE M NTPEMUHABAHETO My
B CIepaTa HA PAZEUTUTE KOPNOPATUEHW OTHOWEHUA BEOMIOL
MATA Ha BPAHYARSHHIE W PEENHIHWTE My DOPMM, CEEETH 38

FitCunres Insecta
DpaH4aiz 3a BaMckn DpaHYaizbT ©
(hMTHEC Hali-HHCKaTa

HHBECTHLUMA

ﬁ DpanyaN; Ha Heceua

Your Campany

EuaHecbT Ha BbaeleTo

KoHTaKTu 3a peknama 1 6pokepcTBo

3a noseye MHPOPMaALMA CE CBBPKETE C HAC Ha
Ten. 0884 597 517
e-mail: contact@franchising.bg

CTaHeTe yacT oT MNepeata HauMoHanHa 4nn
KOMMAHMA W 3AN0YHETE A3 NEYENMTE BEIHATA.
~ @ BMIHEC © MHOTO HUCKA NEPEOHAYANHE
" W BMCOKE HOPME Ha nedanfa —e
"%, He e HyHO g3 MmaTe
TR — HUE WE BH
~ Je MHOro

“

& (PpaH4al3 NapTHLOPMTE Ca rMaBHKAT hakTop
3a ycneweH paHyaizuHr

i (PPAHYANIHMHI BT € CRemBalo
LUMBMIM3AUMOHHO HUBO

& YenewHuaT hpanyaiis 3anoyea of nevenuew
MHAOTEH NPOEKT

i B HEABWKMMUIE MHMOTH BCUYKD CE ABWHM
0KOJIO A0TOBOPA

i BME ECHUKM HOEMHM

300x100px

Y% BHiHEC KOHCYNTALWK

B0 KpMCOCTOMD: DRaHYAHIMHT
KOHCYITAHT
| Kaxpauzdepen HOE DW3HeC

| Neiewa¥onang; BusHes ko
‘_:| BMIHEC KOWHUHI BT

IU‘

CEETOCNAE BMOAPCEM
Omy4eHWeTo Ha (hpaHYaiizonomMarens

!'. t.
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Bawmar e-mail: | |
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